
Communications &
Marketing Manager

We're looking for someone who can lead the delivery of
our marketing strategy, ensuring that every
communication is an opportunity to amplify the work
and relevance of Ledbury Poetry

PART-TIME: 24 HOURS PER WEEK
SALARY £20,400 (£34,000 FTE)

RECRUITMENT PACK



From our early days as an annual festival run by volunteers, Ledbury Poetry

has grown into the UK’s biggest poetry festival; taking place across ten

days each year, with a strong reputation for international poetry and a

commitment to leading change in gatekeepers of poetry.

As as Arts Council England NPO (National Portfolio Organisation) our

current focus is on expanding our scope as a year-round organisation,

delivering impactful education programmes and poetry-based artistic

projects.

In 2017 we launched the prestigious Ledbury Poetry Critics programme in

collaboration with Sarah Howe, Sandeep Parmar, and the University of

Liverpool. The project which contributed significantly to the increase in the

diversity of published poetry critics. We try to tackle problems at the root

and believe that poetry and the arts should be accessible by all.

As an employer, we pride ourselves on our nurturing, inclusive approach to

providing the conditions for our whole team to shine. We value each

member of staff for their individuality and we share a collective

commitment to delivering excellence across all projects.

We believe in the powerful role that poetry has to play in everyone's lives

and we're working to make sure that poetry is a beacon which is accessible

to all.

About Us

COMMUNICATIONS & MARKE TING MANAGER



The Comms & Marketing Manager leads the delivery of our brand
and communications across all digital channels. 

They act as ambassador for the organisation and will have

imaginative approaches to growing our audience base.

While social media plays a significant part, the role requires an

understanding of wider Communications skills including press

releases, copy writing, promotional material and building profitable

marketing relationships.

The Communiations and Marketing Manager will work closely with

the Development Manager on funder and stakeholder reports and

will be comfortable with collating relevant data from marketing and

communications activities to analyse, measure and benchmark data

as required to assist with reporting to Arts Council England and to

inform our company Audience Development Plan each year.

As the holder of our Audience Development work, we need a dynamic

self-starter with a willingness to engage with audiences and to

devise, test and evaluate new marketing initiatives. The Comms and

Marketing Manager also holds responsibility for managing Illuminate

(the audience feedback platform used by Arts Council England).

Having recently been through a comprehensive re-brand, this is an

exciting moment for a Marketing Manager to join the team to take

ownership of this brand and really run with it, as we appraoch our

30  anniversary in 2027.th

The Role
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Oversee the delivery of content that engages our current audiences

and attracts new ones, across our social media channels.

Write and send press-releases, tailoring tone & content appropriately.

Update website regularly with relevant, current content.

Create clear, cohesive brand guidelines and ensure adherence to these

across all communications.

Lead on festival programme design, including briefing designer, copy

writing, proof reading, and ensuring brand consistency and

compliance with funder/sponsor requirements.

Take a dynamic approach to audience development.

Manage regular subscriber newsletter, including writing copy, working

with collaborators (who may be sponsors or stakeholders) and

building strategic email campaigns.

Working closely with the Director, develop and implement an

ambitious, deliverable, marketing strategy.

Manage Illuminate, the Arts Council England audience feedback

platform.

Build strong partner relationships.

Work closely with Development Manager on funder and stakeholder

reporting, including annual impact report.

Establish clear ways of working and guidelines, where appropriate, and

ensure best practice is followed by staff and contributors.

Provide quarterly update for board of trustees, including data and

analytics.

Attend board meetings if required.

Responsibilities
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Able to create original, compelling, creative and engaging content.

Experience of developing and delivering social media strategy in a

professional context with the ability to write original and compelling

content. Strong written communication skills are a must.

Confident in capturing strong, useable, photos and videos.

Adept at writing clear, vibrant copy that endorses our values and

promotes our work, as well as having a keen eye for data collation

and analysis.

Able to adapt to change of pace around festival.

Experience using image and design software such as Adobe

Photoshop and online tools such as Canva.

At least 3-5 years in a marketing role for an arts/ literary

organisation or in a transferable context.

An understanding of the pressures and challenges of working in the

arts/charity sector.

A willingness to get stuck in! We’re a small team and while we all

have clear roles, sometimes we need to do

Person Specification
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Submit your CV and a covering letter to:

director@ledburypoetry.org.uk

Covering letters should be no more than two pages,

outlining your interest and suitability for this role, along

with anything else you consider relevant.

Deadline 5pm, Friday 17  July 2026.th

Interviews w/c 27  July 2026.th

Applications reviewed as received.

We're excited to hear from you!

How to apply
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